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Q1 HIGHLIGHTS
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KEY HIGHLIGHTS

•

•

•

An exciting first quarter with good profitability

ADJ. EBITAKEY FIGURES
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THIS IS THUNDERFUL GROUP
THUNDERFUL GROUP & STRATEGY
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348*

14*

25*

C.100 1981
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BUSINESS STRATEGY
THUNDERFUL GROUP & STRATEGY

ACCELERATE 
investments

•

•

•

Maintain and 
develop 

IP-centric 
operations

•

•

•

High-quality 
performance in 

the group’s 
business 
segments

•

•

•
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TWO COMPLEMENTING BUSINESS SEGMENTS
BUSINESS SEGMENTS

GAMES... … & DISTRIBUTION

13% 45%

Development Publishing Bergsala Amo Toys Nordic Game Supply

87% 55%

Cash flows
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Games share of Net sales and Adj. EBITA is 
increasing according to strategy

BUSINESS SEGMENTS

NET SALES ADJ. EBITA
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GAMES: OVERVIEW
BUSINESS SEGMENTS

Development

3714 15m

80

Publishing

95 MSEK

3 6737
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GAMES: PIPELINE

•

•

•

BUSINESS SEGMENTS

ANNOUNCED RELEASES IN THUNDERFUL GAMES AS OF MARCH 31, 2021
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GAMES: pipeline

•

•

BUSINESS SEGMENTS

ANNOUNCED RELEASES OF EXTERNALLY DEVELOPED GAMES AS OF 31 MARCH 2021
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GAMES: pipeline

•

•

BUSINESS SEGMENTS

ANNOUNCED RELEASES OF EXTERNALLY DEVELOPED GAMES AS OF 31 MARCH 2021
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DISTRIBUTION: OVERVIEW
BUSINESS SEGMENTS

DISTRIBUTION

69m

1981

19m

Bergsala

1965

Amo Toys Nordic Game Supply

70 7 40

2010
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Strong sales and good profitability in Q1

•

•

•

•

•

•
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FINANCIALS

KEY FIGURES
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•

•
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GAMES
FINANCIALS

KEY FIGURES NET SALES & ADJ. EBITA
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GAMES

•

•

•

FINANCIALS

GAME INVESTMENTS
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DISTRIBUTION
FINANCIALS

KEY FIGURES NET SALES AND ADJ. EBITDA
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Increase in Net Sales strongly driven by ACQUISITIONS
FINANCIALS
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Acquisitions in Games segment drives 
ADJ. EBITA increase

FINANCIALS
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OPERATING CASH FLOW AND NET CASH POSITION
FINANCIALS

OPERATING CASH FLOW AND CASH 
CONVERSION

NET DEBT AND LEVERAGEOPERATING CASH FLOW AND CASH CONVERSION 
ADJUSTED FOR ACQUISITIONS
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Coatsink
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•
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•
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EVENTS AFTER THE END OF THE QUARTER



Thank you!


